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Abstract

Technological developments in society and their social practices contribute to the popularity
of folk songs. In this regard, this study aims: (1) to analyze the form of popular Banjar song
music, and (2) to analyze the discourse and culture-media context that underpins the popularity
of the Banjar song. This research was conducted using qualitative methods with data collection
strategies including observation, document studies, questionnaires, and interviews. In the aspect
of content, analysis of the form of music is carried out in stages: (1) notating the popular Banjar
song document; (2) analyzing the form/structure of the music; (3) presenting the elements of the
music form, and (3) making conclusions. Meanwhile, in studying the culture-media discourse
on popular Banjar songs, it is carried out using the Pierre Bourdieu’s social practice approach
which focuses on the concepts of habitus, capital, and the cultural field. Based on the analysis
that has been carried out, it is known that popular Banjar songs have basic forms with three
variations, namely the form of one part (A), two parts (AB), and three parts (ABC). However, it
shows that most of the songs that exist are in the form of two parts, with a tendency to use major
tonality. This finding confirms that the popular Banjar song is a product of mass culture, namely
artworks produced from the popular culture ecosystem. In this study, it is also found that social
and symbolic capital in the popularity of the Banjar song becomes a social practice that takes
place in the cultural field of the people of South Kalimantan. The cultural field is a social space
for cultural agents to actualize the popularity of the Banjar song.
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INTRODUCTION

As has become common knowledge,
there are not many folk songs in the Pro-
vince of South Kalimantan (Banjar) that
are recognized and can be appreciated by
the wider community. This can be seen if
you look at the list of South Kalimantan
regional songs used in schools” learning.
From various teacher learning practices
in schools and many studies that other
parties have carried out (Maryanto, 2013;
Maulida, 2020; Sipahutar et al., 2015; Tho-

yibi et al., 2015), it is known that there are
four regional song titles in South Kaliman-
tan which are often used as learning ma-
terials in schools and research study ma-
terials, namely songs: (1) “Ampar-ampar
Pisang”, (2) “Paris Barantai,” (3) “Sapu-
tangan Bapuncu Ampat”, and (4) “Anak
Pipit.” In many choir competitions, for
example, both at the national and interna-
tional levels, the song “Paris Barantai” is
the Banjar folk song that is most often used
for arrangements. One of them is an arran-
gement in the form of a choir by Ken Ste-
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